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Consistency in design
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A style guide for a small company:

If you hired someone, what assets would they need
to keep your branding consistent?



At a minimum,

you ll need to
collect:

. Your fonts

. Your colour scheme

. Your chosen icon set

. Any illustrations you use

. Your logo

. A folder of photography

. Your most used components
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Tailwind CSS

A Utility-First CSS Framework
for Rapid Ul Development

Com D)




Your website is going to be
around for a long time

At some point you'll need a system — so it's
worth getting into the mindset now



DOUBLE YOUR ,
FREELANCING styling modules brand assets Q

Double Your Freelancing
Design Handbook

The Double Your Freelancing Design Handbook includes
everything you need to create web pages and other brand
assets in the style of DYF.
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@ RightMessage

Convert more of
your subscribers
into customers

Tailor your website to speak directly to the individuals

viewing in real-time. We work alongside the tools you're

already using to personalize what your visitors, subscribers,

and customers are seeing.

Start Personalizing Your Website

Heading

Pat Flynn
= Change text
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Create and sell beautiful online

HOW IT WORKS PRICING LEARNING CENTER
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Heading

Fat Flynin

Create and sell beautiful online courses

Hero Image Your skills and expenences aré unique and valuable: Easihy
Build a beautiful course website, shore your knowledge, and
be rewarded for it

Everything is Teachable

Sl COTLD wlh G Bedeand il ol dimads oll-in-ond ploMedm

Josn o 100000 nsfracions wha ute Toochabds 1o shang thew knowleogo. Losdy croaloe an

BUILD

You don't need an Amazon-sized
dev team (or, really, any dev team)
to personalize vour website.
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Form Elements

Commsave has a few complex forms. This section should help you to design any

type of form easily.

Inactive: Dropdown:

Select one v
Hover: Dropdown hover:

Select one v
Active: Dropdown:
‘ Typil ’ Select one v

LE10 ONQ, 298 Coventry Road, Hinckley

Error: LE10 ONQ, 298 Coventry Road, Hinckley

‘ ’ LE10 ONQ, 298 Coventry Road, Hinckley I

A Please enter a valid email address LE10 ONQ, 298 Coventry Road, Hinckley

Disabled: LE10 ONQ, 298 Coventry Road, Hinckley

Field with helper: 2 Your National Insurance number will be
made up of letters and numbers and never

changes.

You can find your National Insurance number

on your payslip, P60 or tax return,

Check inactive Radio inactive Radio with label:

Radio inactive
Check hover Radio hover

« Check active ® Radio active

Check disabled Radio disabled



Typography Colour Palette

Commesave uses Museo Sans Rounded as their main typeface. This gives the These are the main colours used on the Commsave website.

website a friendly, approachable feel and works well with illustrations.

FONT WEIGHTS

Ama Aa Aa Aa

500 700 900

Dark Blue Medium Blue Light Blue
#0C4B83 #31A6D6 #ASEOF2

FONT STYLES

These are the font styles used on the website. The descriptions refer to:
Weight - Size - Line-height - Letter-spacing & the colours are alongside each font.

Dark Green Medium Green Light Green
#349751 #5FCF80 #CBEDBD

The quick brown fox e e

700-45-52-0

The quick brown fox e

500-45-52-0

Light Yellow Medium Red
#FFF6C7 #FF5C47

The quick brown fox

100 - 36px - 52px - 0

The quick brown fox e

900-36-24-0

Dark Grey 1 Dark Grey 2 Medium Grey 1 Medium Grey 2 Light Grey

. #293845 #3C5063 #8594A3 #DDESEC #FOF6FB
The quick brown fox @ ®

700-24-32-0



RightMessage Styles
Font - Size - Line height - Weight - Letter spacing

Navigation
Museo Sans - 14 - 20 - 500 - 20

Headings
Museo Slab -44-54-900-0
Museo Slab -28-40-300-0

Body text
Museo Sans-18-34-500-0

Buttons
Museo Sans - 15-20-700 - 20
Museo Sans-16-24-700-0
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File Edit View Insert Format Tools Table Add-ons Help All changes saved in Drive ¥  Comments m
& v ~ P 9% - Normaltext -  Helvetica.. - 1 - B Z U A- co ]l EEEE [E- -8 E Ik # Editing i 2
1 1 2 3 4 5 6 7
Outline X
Product Foundations yp g p y
Typography These guidelines explain what typographic styles to use and when.
Font styles: Things to note

e Never end a header or label with a period (.)

Bold 1 e Only use a period (.) for sentences, paragraphs and copy.
e Always use sentence case /.
e Avoid use of all caps wherever possible.

Bold 2
Helvetica

Bold 3 . .

¢ Plasma uses exclusively Helvetica. A font that most computers have pre-installed, which

means no third party scripts are needed to load fonts, meaning faster page load times. Also it's

Bold 4 widely known for its legibility. All of which impact the scannability and speed/ease of use,
which are particularly important for data heavy products like our internal business tools.

Bold 5
e Helvetica is the only font used in the Plasma design system.

Bold 6 e Used for all titles, copy, navigation, form elements and buttons.
e Should be styled as regular or bold only.

Regular 1 e Only use italic if absolutely necessary.

Regular 2

Aa w3 Aa w3

Colors
Core brand colors used in Plasma font-family: Helvetica; font-family: Helvetica;
font-weight: Regular; font-weight: Bold;

Tertiary colors in Plasma



1. Google Drive or Dropbox folder

How to keep

charge of your
design assets:




~* > Brand Assets

Name ¢

ER Cover Images

Fonts

Logo

PDF's

Photography

Product lllustrations

Slider Ad SVG's

[0 Try Dropbox Business

Q Search Q g

Modified v Members v = v

Share folder

- & 7 members

09000

- 7 members
% Upload files
[ New folder
. 7 members & Show deleted files
— 7 members
— 7 members
- 7 members
-- 7 members



1. Google Drive or Dropbox folder

2. A HTML page with a basic style
guide

How to keep

charge of your
design assets:




1. Google Drive or Dropbox folder

2. A HTML page with a basic style
guide

How to keep

Charge Of your 3. A PDF style quide
design assets:




Typography Colour Palette

Commesave uses Museo Sans Rounded as their main typeface. This gives the These are the main colours used on the Commsave website.

website a friendly, approachable feel and works well with illustrations.

FONT WEIGHTS

Ama Aa Aa Aa

500 700 900

Dark Blue Medium Blue Light Blue
#0C4B83 #31A6D6 #ASEOF2

FONT STYLES

These are the font styles used on the website. The descriptions refer to:
Weight - Size - Line-height - Letter-spacing & the colours are alongside each font.

Dark Green Medium Green Light Green
#349751 #5FCF80 #CBEDBD

The quick brown fox e e

700-45-52-0

The quick brown fox e

500-45-52-0

Light Yellow Medium Red
#FFF6C7 #FF5C47

The quick brown fox

100 - 36px - 52px - 0

The quick brown fox e

900-36-24-0

Dark Grey 1 Dark Grey 2 Medium Grey 1 Medium Grey 2 Light Grey

. #293845 #3C5063 #8594A3 #DDESEC #FOF6FB
The quick brown fox @ ®

700-24-32-0



1. Google Drive or Dropbox folder

2. A HTML page with a basic style

le
How to keep Juice
Charge Of your 3. A PDF style quide
dESIgn aSSEtsz 4. Online tools (frontify.com or

brand.ai)



http://frontify.com

¢  BRAND §1

Style Guide

Create living brand guidelines in minutes Logos Q
Colors
Fonts LogOS
Typography
MONOBRAND StyleGuide Medialibrary Patternlibrary | ~ Search @ Icons
Images
Introduction Colors Ul Components BRAND BRAND AI
Logo n
Colors Measurements
Typography
Icons
Copy & Tone of Voice Sectior Rich Text mage Image Grid Callou Attachments able
4 Brand Al full logo.svg -.and Al full logo_white.svg Brand Al icon logo.svg ..1d Al icon logo_white.svg
Photography
Illustrations
Motion
t\\..
| Colors
Production
PopUp @ Delete Page I Move Page
Branding Departement
NN \ 0-Brand 1-Boron 2-lron 3-Zinc
All your brand definitions right at hand
Create custom brand manuals that fully represent your brand. Easily edit and share
your Style Guides with your internal and external stakeholders. Use the cover page
to create beautiful access points to any place within your Frontify brand world. The
Style Guide is designed for small companies with basic guideline needs, all the way
up to multinational companies with several brands, advanced access 4 - Lithium 5 - Titanium 6 - Silicon 7 - Nickel

management, and multiple languages.



1. Google Drive or Dropbox folder

2. A HTML page with a basic style

id
How to keep Iuee
Charge Of your 3. A PDF style quide
dESIgn aSSEtsz 4. Online tools (frontify.com or
brand.ai)

5. Client Portal!



http://frontify.com

"What about creating a
pattern library in Sketch/
Photoshop?”



Before you create a brand new
style, check whether there’s
anything you can reuse.



EXERCISE

Create a basic style guide using
one of the method outlined in
the lesson.



