
Choosing a base colour

D E S I G N  F U N D A M E N T A L S



The first thing you need is a main 
colour for your brand



Don’t overthink this! 
(It’s the easy part)



To help you 
decide…

1. Check the colors of your 
competitors. 
Are they all using a particular 
colour? If so, stay clear! 

2. Are there any colours that appeal 
to your particular audience? 
If yes (and if all your competitors 
aren’t using them) — try this colour.
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This only works if your 
competitors aren’t targeting 

your exact niche



















What do you do when no particular 
colour stands out? 



What do you do when no particular 
colour stands out? 

You just pick something!



Blue



Blue







Too abstract. You’re seeing 
colours out of context.
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Try to look for new inspiration 
for your colours 

So you don’t risk copying one  
particular website









This would technically be the 
‘brand’ colour. But we’ll use the 
gradient version for our website.



Your turn



Find a colour 
that is:

1. Unlike your competitors 

2. Appeals to your target audience  

3. Has the right tone of voice for your 
website (e.g. cheerful or corporate)



Choose a brand colour for your website. 
Test it as a full colour background for 

your hero section.

E X E R C I S E


